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BLOOM CHIPS 

Economical chip packaging also 

functions as a bowl.

BIODEGRADABLE PACKAGING

Decomposable containers have the 

same shelf life as the oil they contain.

SUSTAINABLE EGG CARTON

Heat pressed hay used to package 

eggs requires less manufacturing and 

is available in bulk quantities.

SECOND LIFE 
PACKAGING

Consumer tastes and desires are changing 
as well as how we connect with brands.  
Not only are consumers more passionate 
about the products they consume, but 
the packaging they come in as well.   As 
part of this cultural shift, consumers are 
not only embracing environmentally 
responsible packaging but they demand 
it, fueling a new wave of packaging, 
and material innovations. Today we 
also find consumers prioritizing quality 
and experience with their purchasing 
decisions.  In order to compete in a brand-
dominated world with unbelievable 
choice, brands will have to up their game 
and "fully meet these new needs in a 
relevant and revolutionary way."1  

   Sustainable packaging can 
come in many forms, ideally it should 
be recyclable or made with recycled 
materials, re-usable, biodegradable, 
compostable, or made with minal 
materials.6   Where brands are able to 
address sustainability with their 

packaging but also play a role in the 
product/consumer experience is the  
new sweet spot for package design.  
The GGRP's vinyl record packaging  
not only encases the record, but is 
easily manipulated into an actual 
record playing device, creating a user 
experience through the packaging.   
Hyper-functional packaging, also 
called multipurpose or second life 
packaging is another key trend and 
goes hand in hand with packaging 
playing a role in the product/consumer 
experience.  When packaging can do 
more for the  consumer such as 
providing extra storage, or doubling 
as a food container and plate you’ve 
really hit the jackpot. In 2015 the 
boundaries are blurring between 
packaging and product design, 
allowing designers the opportunity 
for a more involved collaboration. We 
expect to see multifaceted solutions 
as a result that allow brands to connect  
with consumers in a new way.

Multi-Functional, re-usable packaging that also 
plays a role in the product/consumer experience.

PUMA 

This packaging provides a second use 

even after the shoes are on your feet. 

VINYL RECORD

Packaging that transforms into a 

usable record playing device

"54% of consumers say when considering food purchase decisions, 
packaging that can be reused for other purposes would cause them 
to choose a product over a competing product".—Peter Sena
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1 http://www.pearlfisher.com/live-item/packaging-design-in-2015/
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6 http://www.point6.co.uk/2015/01/08/packaging-design-trends-2015-part-1-sustainability/
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